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Analysis of consumer population characteristics and consumer choice intention of unmanned smart
hotels: A case study of Alibaba's "Filipino Residence and Thirsty" future hotel

Zheng Yuan
Shanghai Institute of Technology, Shanghai 202235, China

Abstract: Through the review and research of relevant literature, this paper investigates and analyzes the user intention and application
fields of unmanned smart hotels. Some important findings are made by exploring the determinant of users' motivations and willingness to
use unmanned smart hotels and the application of artificial intelligence in the hospitality industry. The research shows that factors such as
price and cost performance, service quality and convenience, technical experience and innovation have an important impact on users' choice
of unmanned smart hotels. In addition, users' overall willingness to unmanned smart hotels is generally high, but there are still a certain
proportion of users who are concerned about security and privacy protection. Based on the results of the study, we make recommendations to
improve service quality and convenience, protect security and privacy, and improve technology experience and innovation.
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