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Taking the live streaming of mainstream media as an example, we will talk about the new ideas of
media management in the post-epidemic era

Xi Jianing

Xinjiang University of Finance & Economics, Xinjiang Wulu Mugqi 830012, China

Abstract: This article discusses the importance of expanding the reach of social media in the age of live streaming, and the benefits that can

be achieved by expanding the reach of social media. At the same time, it also discussed how to use big data analysis and Al technology to

optimize the business strategy of live streaming, including accurate insight into user needs, optimization of live streaming activities and sales

effectiveness, and optimization of marketing and brand promotion strategies. Through these methods, you can improve the effectiveness and

profitability of live streaming and gain an advantage in the highly competitive market.
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