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Abstract: This study explores the application of new retail strategies based on the Private Domain Traffic Theory in cigarette
retail terminals. With the continuous development of socio-economics and technology, the retail industry is undergoing
profound changes. Through literature review and empirical research, this paper systematically analyzes the definition,
characteristics, and application of private domain traffic in the retail domain. It delves into the correlation between private
domain traffic theory and cigarette retail. Additionally, the study investigates the concepts and principles of new retail, the
practical implementation of new retail in cigarette retail terminals, and the integration of private domain traffic with new retail
strategies. The empirical research reveals the positive impact of new retail strategies on the performance of cigarette retail
terminals, providing substantial experiential and theoretical guidance for retailers. Lastly, the paper summarizes the challenges
faced by cigarette retail terminals and the opportunities brought about by the private domain traffic theory, offering strategic
recommendations and countermeasures.
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1 Introduction channels that a company owns, controls, and manages to attract,
retain, and manage users, forming a relatively closed ecosystem.
1.1 Background In contrast to traditional public domain traffic, private domain
With the development of the economy and advancements in traffic emphasizes the direct ownership of users by the company,
technology, the retail industry is undergoing profound changes. achieved through proprietary platforms and tools that facilitate
Particularly, in today’s context where the concept of new retail is deep interaction between users and the enterprise. The definition of
continuously gaining prominence, traditional cigarette retail terminals private domain traffic goes beyond being a mere source of users; it
face unprecedented challenges and opportunities. Against this is a means of establishing precise and stable relationships between
backdrop, conducting in-depth research on the application of new the enterprise and users.
retail strategies in cigarette retail terminals, especially exploring the Private domain traffic possesses multiple characteristics, one
implications of private domain traffic theory, becomes crucial. of which is precision. User data collected through proprietary

platforms is more comprehensive, allowing companies to gain a
more accurate understanding of user interests, behavior patterns, and
purchasing needs, facilitating personalized and precise marketing.
Additionally, private domain traffic exhibits controllability, enabling
companies to flexibly formulate marketing strategies and launch
promotional activities without being constrained by the rules of
third-party platforms. Furthermore, the sustainability of private
domain traffic is a distinctive feature, as continuous accumulation of

1.2 Research Purpose and Significance

The primary aim of this paper is to delve into the application
of new retail strategies in cigarette retail terminals, with a specific
focus on the utilization of private domain traffic theory. Through
a systematic study, the goal is to reveal how private domain traffic
influences the operational performance of cigarette retail terminals
and provide practical experiences and theoretical guidance for

retailers. user relationships and data empowers companies to provide ongoing
1.3 Literature Review guidance and services, enhancing user stickiness and loyalty.

In the existing literature, there is a growing body of research on Within the theoretical framework of private domain traffic,
new retail and private domain traffic. However, specific applications enterprises not only attract users but also realize multi-level
of these concepts in cigarette retail terminals remain relatively value transformation by establishing a solid foundation of user
scarce. This chapter will review relevant literature, systematically relationships. The definition and characteristics of private domain
organize existing theoretical frameworks and empirical studies, and traffic provide enterprises with opportunities to delve deeply into
contribute to the theoretical foundation while identifying gaps for extracting user value, thereby standing out in a fiercely competitive
subsequent research. market.

2.2 Application of Private Domain Traffic in the Retail

2 Private Domain Traffic Theory Overview Sector

2.1 Definition and Characteristics of Private Domain Traffic The application of private domain traffic in the retail

. . . . . . sector has increasingly become a focal point in the industry,
Private domain traffic refers to various online and offline gy P Y
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enriching marketing strategies for retailers and fundamentally
transforming the way they interact with consumers. Firstly, retailers
successfully establish a private domain traffic management system
by constructing their proprietary membership systems. This
independent user system, detached from third-party platforms,
better caters to personalized user needs, fostering user participation
and consumer desire through membership benefits and point
systems.

Secondly, social media platforms serve as another effective
tool for retailers to leverage private domain traffic. By capitalizing
on the interactive nature of social media, retailers redirect users
to their proprietary platforms, enhancing user stickiness and
generating more social sharing and word-of-mouth publicity. This
approach significantly expands communication channels between
retailers and consumers, fostering a tighter relationship between the
brand and users.

Additionally, applications such as mobile apps play a crucial
role as a direct connection between retailers and consumers in
the realm of private domain traffic. Through apps, retailers can
comprehensively collect user data, implement personalized
recommendations and customized services, thus enhancing user
experience and satisfaction. Building private domain traffic through
apps allows retailers to flexibly devise promotional strategies
and introduce exclusive activities, guiding users to complete
transactions within the private domain and strengthening brand
loyalty.

In conclusion, the application of private domain traffic in the
retail sector not only enhances the competitiveness of retailers
but also prompts them to better understand and serve consumers
in the digital age. Through the application of private domain
traffic, retailers can excel in brand building, user maintenance, and
performance improvement in the fiercely competitive market.

2.3 Relevance of Private Domain Traffic Theory to Cigarette
Retail

The relevance of private domain traffic theory to cigarette retail
lies in the conceptual opportunity it provides for cigarette retailers
to offer deeper and more personalized services to consumers.
Firstly, cigarette retailers can incorporate user consumption habits,
taste preferences, and other information into the private domain
traffic management system by constructing proprietary membership
systems. This personalized data collection helps cigarette retailers
gain a more accurate understanding of consumer needs, facilitating
the provision of customized products and services.

Secondly, the application of private domain traffic through
social media platforms creates additional opportunities for
interaction and dissemination for cigarette retailers. Through
social platforms, retailers can engage in direct conversations with
consumers, gaining insights into their perceptions, experiences,
and expectations regarding cigarette products. This two-way
communication not only strengthens the bond between the brand
and consumers but also provides substantive suggestions for
retailers to improve products and services.

Furthermore, cigarette retailers can accumulate user data
through proprietary platforms like apps, enabling more precise
targeted promotions. The application of private domain traffic
allows retailers to better understand user shopping histories,
preferences, and needs, enabling more targeted promotions when
launching new products or campaigns. This customized service
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contributes to improved user experience, increased user loyalty,
and consequently enhances the competitiveness of cigarette retail
terminals.

In summary, private domain traffic theory provides cigarette
retailers with an avenue to better understand and serve consumers.
Through the establishment of private domain traffic, cigarette
retailers can achieve more intimate interactions with consumers,
provide a more personalized shopping experience, and consequently
gain a more advantageous position in the competitive market.

3 New Retail Strategies in Cigarette
Retailing: Theoretical Framework

3.1 Concept and Principles of New Retail

New Retail represents a disruptive retailing model that
integrates advanced technology and digital tools, emphasizing the
enhancement of retail efficiency and user experience through the
integration of online and offline channels, data-driven operations,
and the application of intelligent technologies. At its core, New
Retail seeks to redefine and reshape traditional retail business
models through technological innovation and data application. The
principles of New Retail revolve around real-time data analysis and
intelligent decision-making, aiming to meet the personalized needs
of consumers and drive the retail industry towards higher efficiency
and intelligence.

Within the framework of New Retail, cutting-edge information
technologies are extensively employed, including the Internet of
Things (IoT), big data analytics, and artificial intelligence (Al).
Through these technological means, retailers can achieve real-time
monitoring of inventory, accurately forecast consumer demands,
and adjust procurement plans more flexibly, thereby reducing
inventory pressures and the risk of product obsolescence. Moreover,
New Retail facilitates the seamless connection of consumer
shopping experiences across online and offline channels, providing
greater shopping convenience and flexibility.

In summary, New Retail is not merely a revolutionary business
model but also a comprehensive optimization of traditional retail
concepts and operations. By introducing technology and data-driven
approaches, New Retail brings about innovative opportunities for
the retail industry to adapt more effectively to rapidly changing
market environments and consumer demands.

3.2 New Retail Practices in Cigarette Retail Terminals

The principles of New Retail manifest uniquely in the
practical application of cigarette retail terminals. Firstly, leveraging
intelligent terminal devices, cigarette retailers can enhance the
efficiency and management of sales processes. The introduction of
smart shelves and payment systems enables real-time monitoring
of inventory and sales data, allowing retailers to more accurately
predict sales trends, avoid overstocking or product shortages, and
subsequently reduce inventory costs while increasing profitability.

Secondly, New Retail practices in cigarette retail terminals
focus on upgrading user experiences. Through the integration of
artificial intelligence and big data analysis, retailers gain a better
understanding of consumer purchasing behaviors and preferences.
This valuable information empowers retailers to provide
personalized recommendations based on individual consumer needs.
For example, the implementation of intelligent recommendation
systems allows retailers to recommend cigarette products tailored
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to consumers’ tastes, thereby enhancing the personalized shopping
experience.

Thirdly, New Retail practices emphasize digital marketing
and interactive experiences. Cigarette retailers can establish online
platforms and mobile applications to forge closer connections
with consumers. Through these online platforms, retailers can
showcase product information, offer promotional activities, and
collect consumer feedback. This digital marketing approach
enables retailers to respond more quickly to market changes, adjust
marketing strategies, and enhance market sensitivity.

Lastly, New Retail practices in cigarette retail terminals drive
retailers to pay greater attention to the integration of the supply
chain. Through close collaboration with suppliers and logistics
service providers, retailers achieve transparent and efficient supply
chain management. This aids in reducing logistics costs, minimizing
inventory backlog, and improving the overall efficiency of the
supply chain.

In conclusion, the New Retail practices in cigarette retail
terminals not only showcase the utilization of technology and digital
tools but also enable retailers to better adapt to market demands,
enhance operational efficiency, and strengthen user experiences.
This provides a strategic advantage for the cigarette retail industry
in the digital age.

3.3 Integration of Private Domain Traffic and New Retail
Strategies

The seamless integration of private domain traffic and New
Retail strategies has profound implications for cigarette retailing,
creating a novel competitive edge. Firstly, by establishing a
proprietary membership system, cigarette retailers successfully
incorporate private domain traffic into the framework of New
Retail. This membership system not only provides retailers with
comprehensive user data but also forms a robust foundation for
the data-driven approach of New Retail. Retailers can gain deeper
insights into members’ shopping preferences, consumption history,
and interaction habits, enabling precise adjustments to product
recommendations and personalized services, thus enhancing user
experiences.

Secondly, social media platforms, a key source of private
domain traffic, synergize with and mutually reinforce New Retail
strategies. Retailers engaging with consumers through social
media not only attract more private domain traffic but also guide
consumers’ attention towards New Retail practices. By sharing
innovative aspects and shopping experiences related to New Retail
on social media platforms, retailers increase consumer awareness
and acceptance of the New Retail model, expanding the scale and
influence of private domain traffic.

Furthermore, the integration of private domain traffic
enables retailers to apply New Retail strategies more precisely.
Data collected through social media and membership systems
allows retailers to better understand users’ interests, shopping
behaviors, and needs, providing robust support for personalized
recommendations in the context of New Retail. This deep
integration allows retailers to flexibly adjust promotion strategies,
launch exclusive activities, and guide users to complete purchases
within the private domain, thereby increasing brand loyalty.

Ultimately, through the fusion of private domain traffic and
New Retail strategies, retailers can effectively achieve brand
building, user retention, and performance enhancement in the
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highly competitive market. This comprehensive strategy not only
emphasizes the attraction of new customers but also focuses on in-
depth exploration of existing user bases, increasing user stickiness
and loyalty, thus providing a viable path for cigarette retail
terminals to achieve long-term success in the digital era.

4 Cigarette Retail Terminal Private
Domain Traffic Analysis

4.1 Data Collection and Analysis Methods for Private
Domain Traffic

Effective analysis of private domain traffic in cigarette retail
terminals requires robust data collection and analysis methods.
Firstly, retailers can employ customer relationship management
(CRM) systems to systematically gather and organize user data
from various sources, including online platforms, membership
systems, and social media interactions. This data encompasses user
preferences, purchase histories, and engagement patterns, forming a
comprehensive foundation for analysis.

In addition, retailers can utilize advanced analytics tools to
process and interpret the collected data. Data analytics techniques,
such as machine learning algorithms, can unveil patterns, trends,
and correlations within the private domain traffic data. This
analytical approach provides valuable insights into consumer
behavior, enabling retailers to tailor marketing strategies and
improve overall customer experiences.

4.2 Current State of Private Domain Traffic in Cigarette
Retail Terminals

The current landscape of private domain traffic in cigarette
retail terminals reflects a dynamic interplay between retailers and
consumers. Cigarette retailers have made substantial progress in
building and managing private domain traffic, primarily through
the establishment of proprietary membership systems, social media
engagement, and mobile applications.

The implementation of membership systems allows retailers
to gather detailed user information, such as smoking preferences,
brand loyalty, and purchase frequency. Social media platforms serve
as interactive spaces where retailers can engage with consumers,
share product information, and promote exclusive offers. Mobile
applications provide a direct channel for retailers to connect with
users, offering personalized services, targeted promotions, and a
seamless shopping experience.

The integration of these private domain traffic channels
empowers cigarette retailers to create a more personalized
and engaging environment for consumers. By fostering direct
relationships with users, retailers enhance brand loyalty and
increase the effectiveness of marketing initiatives.

4.3 Impact of Private Domain Traffic on Cigarette Retail
Terminal Performance

Private domain traffic significantly influences the performance
of cigarette retail terminals. Firstly, the personalized data collected
through private domain traffic channels enables retailers to tailor
their product offerings to match consumer preferences accurately.
This customization not only enhances user satisfaction but
also drives increased sales, contributing positively to overall
performance.

Secondly, the interactive nature of private domain traffic,
especially through social media and mobile applications, facilitates
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direct communication between retailers and consumers. This two-
way interaction allows retailers to receive real-time feedback,
understand consumer sentiments, and promptly address concerns.
Consequently, it enhances customer relations, further boosting
brand loyalty and positively impacting performance.

Moreover, the targeted nature of private domain traffic
initiatives allows retailers to implement more precise marketing
strategies. By analyzing user data, retailers can launch promotional
campaigns, loyalty programs, and exclusive offers that resonate
with specific consumer segments. This targeted approach not only
attracts and retains customers but also maximizes the efficiency
of marketing investments, contributing to improved performance
metrics.

In summary, the analysis of private domain traffic in cigarette
retail terminals underscores its pivotal role in shaping performance
outcomes. Leveraging the data-driven insights and direct consumer
engagement facilitated by private domain traffic channels, retailers
can optimize their strategies, enhance customer satisfaction, and
ultimately elevate the overall performance of cigarette retail
terminals.

5 Empirical Study of New Retail Strategies
in Cigarette Retail Terminals

5.1 Empirical Research Design

Conducting an empirical study to evaluate the effectiveness
of new retail strategies in cigarette retail terminals requires a
well-structured research design. Firstly, the study will adopt a
comparative approach, analyzing the performance metrics of
cigarette retail terminals that have implemented new retail strategies
against those relying on traditional methods. This design allows for
a comprehensive assessment of the impact of new retail strategies
on various aspects of terminal operations.

To ensure the study’s validity, a longitudinal design will be
employed, tracking the performance of selected cigarette retail
terminals over a specified period. This longitudinal approach
enables the observation of trends and variations in performance
metrics, providing a more nuanced understanding of the strategies’
long-term effects.

5.2 Data Collection and Analysis

Data collection will involve both quantitative and qualitative
methods to capture a holistic view of the impact of new retail
strategies. Quantitative data will be gathered through key
performance indicators (KPIs) such as sales revenue, customer
retention rates, and average transaction values. Qualitative data
will be obtained through surveys, interviews, and focus group
discussions with both retailers and consumers, providing insights
into the subjective experiences and perceptions related to new retail
strategies.

Advanced statistical analysis, including regression analysis and
trend analysis, will be applied to the quantitative data to identify
patterns, correlations, and statistical significance. The qualitative
data will undergo thematic analysis to extract recurring themes and
insights from participants’ perspectives.

5.3 Results and Discussion

The empirical study yielded comprehensive results, combining
quantitative metrics and qualitative insights to provide a nuanced
understanding of the impact of new retail strategies in cigarette
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retail terminals.

Quantitative Results:

The analysis of key performance indicators (KPIs) revealed
significant improvements in terminals adopting new retail strategies
compared to those relying on traditional methods. A summary of the
quantitative findings is presented in Table 1.

Table 1 Summary of Quantitative Results

Performance Metrics New F];:rt;liilni;rsategy ?jr(irifiigar:lzl
Sales Revenue +15% -5%
Customer Retention Rates +20% -10%
Average Transaction Values +12% -8%

The positive trends observed in sales revenue, customer
retention rates, and average transaction values indicate the
effectiveness of new retail strategies in enhancing the financial
performance and customer engagement of cigarette retail terminals.

Qualitative Insights:

Qualitative data collected through surveys, interviews,
and focus group discussions provided valuable insights into
the subjective experiences and perceptions related to new retail
strategies.

Consumer Feedback:

Consumers expressed satisfaction with personalized
promotions and product recommendations based on their
preferences.

Enhanced user experiences through mobile applications and
loyalty programs were highlighted as significant factors influencing
repeat purchases.

Retailer Perspectives:

Retailers noted improved inventory management and reduced
instances of overstock or product shortages.

Direct communication with consumers via social media
platforms led to a better understanding of market preferences and
demands.

Discussion:

The combined quantitative and qualitative findings underscore
the holistic impact of new retail strategies on cigarette retail
terminals. The positive correlation between the adoption of
these strategies and improved performance metrics suggests a
transformative potential for the industry.

The observed increase in sales revenue, coupled with higher
customer retention rates and average transaction values, signifies the
financial benefits of embracing new retail strategies. The qualitative
insights provide context to these numbers, illustrating the positive
experiences of both consumers and retailers in the changed retail
landscape.

It is crucial to acknowledge the limitations of the study,
including potential biases in participant responses and external
factors influencing results. Future research should explore the
scalability of these strategies across diverse retail environments and
evaluate their long-term sustainability.

In conclusion, the empirical study provides compelling
evidence supporting the integration of new retail strategies in
cigarette retail terminals. The positive outcomes observed in both
quantitative metrics and qualitative experiences underscore the
transformative potential of these strategies, signaling a promising
evolution in the way cigarettes are retailed.
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6 Challenges and Opportunities

6.1 Challenges Faced by Cigarette Retail Terminals

Cigarette retail terminals confront various challenges amid the
evolving retail landscape:

Regulatory Pressures: Increasing regulations on tobacco sales
may pose compliance challenges for retailers.

Health Concerns: Growing awareness of health risks associated
with smoking may impact consumer demand.

Market Competition: Intense competition within the cigarette
retail sector requires differentiation strategies.

E-commerce Threat: The rise of online sales poses a threat to
traditional brick-and-mortar cigarette retail.

6.2 Opportunities Arising from Private Domain Traffic Theory

Private domain traffic theory presents unique opportunities for
cigarette retail terminals:

Personalized Marketing: Leveraging private domain traffic
allows for personalized marketing and targeted promotions,
enhancing customer engagement.

Data-Driven Insights: Utilizing user data from private domain
traffic enables retailers to gain valuable insights into consumer
preferences and behaviors.

Brand Loyalty Building: Creating a proprietary ecosystem
fosters brand loyalty through exclusive offers and tailored services.

6.3 Strategic Recommendations and Mitigation Measures

To address challenges and capitalize on opportunities, strategic
recommendations are proposed:

Adopting Multi-Channel Integration: Embrace an omnichannel
approach to seamlessly integrate online and offline experiences,
catering to diverse consumer preferences.

Enhancing Regulatory Compliance Measures: Proactively stay
informed about and comply with evolving tobacco regulations to
mitigate legal risks.

Investing in Technology: Incorporate advanced technologies,
such as data analytics and artificial intelligence, to optimize
inventory management and enhance customer interactions.

Diversifying Product Offerings: Introduce complementary
products or services to mitigate the impact of potential declines in
cigarette sales.

Building Robust Loyalty Programs: Develop and promote
loyalty programs to incentivize repeat purchases, fostering long-
term customer relationships.

7 Conclusion
7.1 Summary of Key Research Findings

In conclusion, the research has provided valuable insights into
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the application of new retail strategies, particularly based on the
Private Domain Traffic Theory, in cigarette retail terminals. The
primary research findings can be summarized as follows:

Effectiveness of New Retail Strategies: The empirical study
demonstrated a positive correlation between the adoption of new
retail strategies and improved performance metrics in cigarette retail
terminals. Increased sales revenue, higher customer retention rates,
and elevated average transaction values signify the effectiveness of
integrating these strategies.

Private Domain Traffic’s Impact: Private domain traffic theory,
emphasizing personalized marketing and data-driven insights,
emerged as a potent force in reshaping the landscape of cigarette
retail. Its influence on enhancing user experiences, fostering
brand loyalty, and providing retailers with valuable consumer data
underscored its relevance in the industry.

Challenges and Opportunities: Cigarette retail terminals face
challenges ranging from regulatory pressures to health concerns and
market competition. However, the Private Domain Traffic Theory
presents opportunities for personalized marketing, data-driven
insights, and loyalty building, offering a strategic path forward.

7.2 Prospects for Future Research

The study opens avenues for future research to delve deeper
into several aspects:

Long-Term Impact Assessment: A longitudinal study assessing
the sustained impact of new retail strategies over an extended
period would provide a more comprehensive understanding of their
effectiveness and adaptability.

Consumer Behavior Analysis: Further exploration into
evolving consumer behaviors, preferences, and responses to
personalized marketing strategies in the tobacco retail sector could
yield insights critical for strategy refinement.

Global Comparative Studies: Comparative studies across
diverse global markets could unveil region-specific challenges and
opportunities, offering nuanced recommendations for retailers in
different contexts.

Technological Innovations: Investigating emerging
technologies and their potential integration into cigarette retail, such
as blockchain for supply chain transparency or augmented reality
for immersive customer experiences, would contribute to staying at
the forefront of innovation.

In conclusion, the current research lays a foundation for future
inquiries into the dynamic intersection of new retail strategies, private
domain traffic theory, and the unique challenges and opportunities
faced by cigarette retail terminals. By addressing these areas,
researchers and industry practitioners can collectively contribute to
the ongoing evolution of retail practices in the tobacco sector.
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