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The impact of subjective financial literacy and objective financial literacy on household
consumption

Feng Xuening
Xinjiang University of Finance & Economics, Xinjiang Wulumugqi 830000, China

Abstract: This paper aims to study the impact of subjective financial literacy and objective financial literacy on household consumption. By
analyzing the relationship between subjective financial literacy, including consumption perceptions and financial decisions, and objective
financial literacy, including financial knowledge and understanding, and financial skills and abilities, and household consumption. The
results show that individuals with higher subjective financial literacy levels are more inclined to make rational consumption decisions, while
individuals with higher objective financial literacy levels are more likely to make optimized consumption decisions. Therefore, improving
the level of financial literacy of individuals helps to consider benefits and risks more rationally in consumption decisions, and better plan
personal finances. The results of this paper are of great significance for strengthening financial education and training, improving the financial
literacy level of residents, and promoting more stable and sustainable personal consumption behavior.
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