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Research on the innovation road and industry development strategy of green catering
Luo Wenxin, Liu Chunming” , Bian Yu, Zhang Yumeng, Zhen Yueting, Li Mingxi, Zhang Jiaqi
School of Economics and Management, Jilin Normal University of Engineering Technology, Jilin Changchun 130052

Abstract: There is an old saying in China, “Food is the life of the people”. This can see how important food is in People’s Daily life. With
the rapid development of social economy, people pay more and more attention to health, environmental protection and green diet. From the
simple pursuit of delicious food, they begin to pay attention to health, hoping that their body will become healthier through diet. Under the
general trend of green catering, the catering industry must change to adapt to the development of today’s society. This article will introduce
green catering and conduct in-depth research on its future development.
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