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Abstract: The epidemic in 2020 will have a certain impact on China’s real economy, but at the same time will accelerate the development
of China’s Internet economy. Nike, adidas and other well-known international brands occupy a large market share in China for a long
time, local brands is difficult to highlight, the current expanding domestic demand is the main strategy of economic development pattern,
means that encourage local brands to actively expand the domestic market to stimulate national consumer demand, strengthen the local
brand and domestic consumer adhesion. Since its establishment, Hongxing Erke has been continuously developing and become the largest
comprehensive sports brand in China, influential in the domestic market, and is the development goal of many local brands. The post-
epidemic era will create new opportunities for many local sports brands represented by Hongxing Erke. These local brands need to actively
adapt to the market environment, optimize brand marketing strategies, stimulate domestic market demand, strive to expand the international
market and create a better brand effect. This article is after the outbreak era hongxing, g marketing strategy in order to find the current star,
the problems existing in the marketing strategy, and put forward the corresponding solutions and new ideas and reference, the star, marketing
strategy play certain enlightenment, so as to enhance the competitiveness of the enterprise.
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